
CONSUME

The Art of
Subvertising
Subver tising refers to the pract ice of making 

spoofs or parodies of corporate and pol i t ical 

advert isements in order to make a statement. 

This can take the form of a new image or an 

al terat ion to an exist ing image. A subvert isement 

can also be referred to as a meme hack and can 

be a part of socia l hacking or cul ture jamming.

According to AdBusters, a Canadian magazine 

and a leading proponent of counter-culture and 

subvert is ing, "A wel l  produced 'subvert '  mimics 

the look and feel of the targeted ad, promot ing 

the classic 'double-take' as v iewers suddenly 

real ize they have been duped. Subverts create 

cognit ive dissonance. I t  cuts through the hype 

and gl i tz of our mediated real i ty and, momentar i ly, 

reveals a deeper truth with in."

The word subvertising is a portmanteau of the 

words subvert and advert is ing. Thus, the pr imary 

goal of subvert isements, more commonly 

referred to as subverts, is often to sabotage 

pol i t ical candidates and campaigns, corpora-

t ions, and other targets.

Liberal and radical viewpoints tend to 

dominate subvert is ing, as one of the ideas 

behind the concept is to inci te change by 

present ing easi ly recognizable and understand-

able images that can be shocking and even 

disturbing in their f rankness. However, some 

people bel ieve that subverts that are mockingly 

reminiscent of corporate or pol i t ical symbols are 

simply giv ing those symbols undue publ ic i ty. 

People in th is school of thought often argue that 

subverts serve no real purpose, and that, by 

br inging those icons forward in the publ ic 

consciousness, subvert is ing in fact ends up 

support ing that which i t  was try ing to destroy.

Less commonly, subvert isements are used by 

conservat ives. For example, dur ing the U.S. 

president ia l  e lect ion of 2000, the Republ icans 

made signs saying "Sore Loserman", for the 

Democrat ic party 's candidates "Gore/Lieberman", 

to express the uncerta inty of e lect ion results.

According to subvertise.org:

    Subvert is ing is the Art of Cultura l resistance. I t  

is the "wr i t ing on the wal l " , the st icker on the 

lamppost, the corrected rewording of bi l lboards, 

the spoof T-shir t; but i t  is a lso the mass act of 

def iance of a street party. The key process involves 

redef in ing or even recla iming our environment f rom 

the corporate beast. 


